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Session 11 - Pricing, Analyzing Cust Profitability, Activity-Based Pricing
	Session 11: Discussion Topics 
1.How would a manager use economic theory to determine profit-maximizing price for a service or product?
2. What is the process of target costing? How is target cost calculated?





Week 11 - Pricing Decisions, Analyzing Customer Profitability, and Activity-Based Pricing
http://www.advisorperspectives.com/newsletters13/pdfs/The_Evidence_that_Emotion_Dominates_Market_Pricing.pdf
Target Costing – 
http://www.accaglobal.com/us/en/student/exam-support-resources/fundamentals-exams-study-resources/f5/technical-articles/target-lifestyle.html
Price Markup – 
http://www.knowthis.com/setting-price-part-1/markup-on-cost-pricing-method
http://www.calculatorsoup.com/calculators/financial/markup-calculator.php
Profitability – 
http://money.howstuffworks.com/how-to-determine-profitability.htm
https://www.entrepreneur.com/article/226158
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